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	Role Profile




	Job Title
	Marketing Planning Manager

	Directorate or Region
	Jordan/MENA
	Department/Country
	Marketing and Communications

	Location of post
	Amman
	Pay Band
	F

	Reports to
	Deputy Director
	Duration of job
	2 Years- renewable

	Purpose of job:  
· To work with country management, marketing and business development staff to develop an integrated, customer focussed marketing planning process and plans, based on a thorough understanding of the British Council Jordan target audiences which can be used for action planning, across Exams, Teaching and Programmes and Partnerships

· To support the development of strategies, working processes and implementation for the areas of market research – commissioning and interpretation, complex market and consumer data analysis - that increase demand for our products and programmes and our ability to meet that demand profitably.
Context and environment: (e.g. dept description, region description, organogram) 
British Council Jordan  is part of the MENA region. The Jordan  office has ambitious plans to increase its profile, reach and impact across our key areas  of work significantly in the next 3 years. 
As a Directorate, we will be seen throughout Jordan as the premier cultural relations agency, with a particular reputation for building engagement and trust through programmes in Society, Arts, English language and education. 
In increasing our reach, we will seek to work with diverse new audiences that have had no prior contact. 75% of our work will be targeted at the 16-30 age group. We will capitalise on our expertise and credibility in English language to reach these new audiences.

We will primarily meet our objectives through Large-Scale programmes and businesses. To realise this vision, this will require a more strategic approach at country level in order to understand target audiences and markets.  Essential to the achievement of this objective are evidenced based strategic marketing and tactical plans stemming from a structured market insight process.
The Marketing Planning Manager will report to the Deputy Director and will work collaboratively with  Marketing and Communications, English and Exams business units, Programmes and Partnerships Development teams  and Senior Management. 

The Marketing Planning Manager will oversee all aspects of marketing research and analysis planning; implementation and reporting, setting time lines and communicating all project progress and initiatives.  
The post holder will be responsible for managing the commissioning for marketing research vendors, including initiation of the RFP process, Vendor Selection, Study Design, Contract Execution, Budget Management, and providing direction on the Scope of Services to be provided.

Accountabilities, responsibilities and main duties: 
(including people management and finance)
1. Lead on Marketing Research for support of  business growth identification and new customer/client acquisition

· Design, develop and manage the Directorate’s customer/stakeholder /market research strategy, and deliver customer and market insights in a  results oriented manner to support strategy, market,  product and partnership development;
· Frame, research and identify new growth opportunities for the various Directorate offerings.
2. Strategic Marketing Analysis
Support development of marketing strategy plan for the Directorate and individual Marketing Action Plans for the Directorate’s Business Components.
· Provide up-to date market information for the development of marketing plans and positioning strategies; 

· Conduct strategic market assessments and Identify cross-segment opportunities; 

· Provide workable segmentation of customers to maximise marketing campaigns and customer/stakeholder engagement;
· Work with relevant Directorate functions to develop and implement analytical tools and systems, which enable timely business reviewing activities to be carried out such as portfolio analysis or key accounts analysis;
· Track, analyse, summarise and report on marketing initiatives and progress on a quarterly  basis;
· Conduct market/competitor analysis and work with senior business managers, business development managers and programme managers  to form shared views of the marketplace; 

· Manage the annual and quarterly marketing planning cycle by developing appropriate frameworks, tools and methodologies; 

· Support the development of business forecasts, lead performance monitoring and business performance reporting;

3. Measure and evaluate marketing performance 

· Develop and determine marketing performance measurement dashboard; 

· Quantify the trade offs, inter-relationships of the overall Directorate’s products and offerings, advertising, promotions, direct mail and other sales and marketing levers to determine optimal investment 

· Identify root cause of marketing non-performance, and suggest remedial action to execute turnaround efforts;
· Provide the wider marketing team with reporting, analysis and insight on the marketing performance to support decision making and strategy development.
4. Lead, manage and coordinate resources

· Manage free-lance staff, vendors and consultants; monitor their field activities as per agreed standards and ensure use of identified best practice research techniques to ensure that best quality research is delivered;
· Manage the Marketing Planning budgets in accordance with the defined business needs and heads of business components.
· Knowledge management: ensure that marketing-related information (such as data from market research and post-activity evaluation) is made easily accessible to relevant  staff across the Directorate and region, and where appropriate to the wider British Council network of staff.
5. Professional Networking 
· Support and actively engage in British Council wider communities of interest to share information, ensure Marketing Planning  is aligned with organisational strategy and agendas, and its needs are represented and understood by managers in the organisation;
· Maintain contact with key stakeholders and clients to understand market trends and client expectations and competitor activities. 
Key relationships: (include internal and external) 
External: 
· Market research agencies
· Marekting analysis consultants 

· Key members of formal networks/ communities of identified target segments 

· Key account customers and stakeholders, partner organisations and other relationships as agreed

Internal: 
British Council Jordan Directorate Senior Management
Business Components Managers (Teaching Centre, , Exams, Professional Development Centre Manager)

Business development staff in Programmes & Partnerships and Marketing and Communications departments

Wider teams in Jordan and the regional network.
Other important features or requirements of the job 
(e.g. travel, unsocial/evening hours, restrictions on employment etc)
Unsocial/ evening working hours and weekend work may be required. 

Participation in business related events is often required. 

The post may will require some overseas travel.

The British Council is committed to a policy of equal opportunity. 

The British Council is committed to safeguarding and promoting the welfare of children and young people and expects all of its partners to share this commitment.


	Please specify any passport/visa and/or nationality requirement.
	Jordanian

	Please indicate if any security or legal checks are required 
for this role.
	Criminal record clearance


Person Specification
	
	Essential 
	Desirable 


	Assessment stage

	Behaviours 
	· Working together (Most demanding): Creating the environment in which others who have different aims can work together.

· Creating shared purpose (Most demanding): Inspiring others to want to take a specific role as part of a shared purpose.

· Shaping The Future (More demanding): Exploring ways we can add more value.


	
	Interview


	
	· Making It Happen (Most demanding). 

· Connecting With Others (More demanding): Actively appreciating the needs and concerns of myself and others.

· Being Accountable (More demanding): Putting the needs of the team or the British Council ahead of my own.


	
	Requirements of the job, but not assessed for recruitment purposes


	Skills and Knowledge
	· Market analysis and business intelligence – level 3
· Marketing & customer service (Level 3)

· Communications skills (Level 2)
	· Mathematical and analytical skills


	Short listing & Interview

	Experience
	5 years’ experience in a marketing related role and track record of success in the following:

· Practical knowledge of  marketing principles – product/services, advertising &promotion, price, place. Understanding of market segmentation and positioning.  

· Market Research, commissioning and interpretation & complex market and consumer data analysis


	· Marketing experience in mixed economy industries/business planning and portfolio analysis
· Project Management experience

· Customer relationship management
· Experience of financial management

	Short listing & Interview

	Qualifications
	Degree level qualification

Advanced Marketing and/or business management qualification
	Economics, Analytical Qualification

	Short listing

	Language proficiency


	· Proficient in Arabic and English languages; written and spoken. 


	English language: minimum IELTS 6.5 equivalent
	Short listing & Interview


	Submitted by
	Murad Mohammad
	Date
	


Guidance on Preparing a Role Profile

(a) Job Description

Complete the job description section of the role profile

Purpose of job – What is the overall aim of the job?  Why does it exist? (One or two sentences are usually enough for this).

Context and Environment – what does the department do? Which region does the job sit in? Are there any particular challenges or attractions of the region or area?  Is it part of a team, if so how big is the team and where does the job fit?  Who does it report to? (An organogram is helpful here)

Accountabilities, Responsibilities and Main Duties  

Accountabilities - results for which the post holder is held accountable not necessarily tasks they perform themselves.  More senior roles often have more accountabilities as they deliver results through others.

Responsibilities – what actions or tasks is the job holder responsible for? e.g. management or administration of finances, managing people, delivering or contributing to organisational targets, delivering own or others work to agreed standards

Main Duties – the main specific duties that job holder has to do in order to meet the responsibilities e.g. project planning, budget planning, event co-ordination, teacher recruitment.  This is not meant to be an exhaustive list of all the tasks in a job, just the main ones. If there are one or two duties which form the major part of the job e.g. reconciliation of payments for a finance role it is helpful to indicate what percentage of the job these activities take up.

Key Relationships 

What people or organisations (internal and / or external) does the job holder have to interact with or influence and to what level?  For example an Events Co-ordinator might have to maintain relationships with venue providers and participants externally and managers and PAs internally. 

Other important features or requirements of the job – are there significant or unusual demands which are essential to the job e.g. unsocial / evening hours, international travel etc? Please be as specific as possible on these and only include those which are essential. 

(b) Person Specification 
Complete the person specification section. As part of the role profile, it is used for recruitment purposes only.  It sets out the selection criteria used for short listing and interview i.e. nature and level of the skill, knowledge and behaviour which will be assessed.  These criteria are classed as either essential or desirable.  Essential criteria are always used in assessment.  Desirable ones are used to enable selection for interview where more than five candidates meet the essential criteria.  Candidates who have declared a disability and who meet the essential criteria are always interviewed.

To increase opportunity while minimising bureaucracy and the amount of work for applicants and recruiting managers, no more than eight criteria should be listed as essential under the headings of behaviours, skills & knowledge and experience.  We recommend that a maximum of four desirable criteria can be added.

Behaviours - Select required behaviours – suggest no more than four - from the Dictionary (link attached) which you propose to use as part of the selection criteria.  In each case specify the behaviour and the level.

Skills and Knowledge – Select required skill and level from Generic Skills Dictionary (link attached).  Guidance is no more than two - for example project and contract management, financial planning and management. Specify any additional knowledge requirement (this may be not always be applicable) for example, knowledge of employment law.

Experience – What is the minimum experience (work or otherwise) which is required or desirable for the job for example, leading a dispersed team, implementing a new system or policy, working in the public / private sector.

Qualifications - Please list the minimum qualifications or equivalent required for this role. Sometimes the "equivalent" could be practical experience or a local qualification or other similar accreditation.  Qualifications should only be listed as essential if absolutely necessary for the job.
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